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This research aimed to examine some determinants of tourism 
services, tourism infrastructure, human resources, and government 
policies in green tourism frameworks that influence the nation's 
competitiveness. The sample of analysis in this study is domestic 
tourism, taken purposively as many as 322 domestic tourists who had 
visited tourist attractions in Bogor, Yogyakarta, and Jakarta more than 
3 times. This research found that halal-based tourism services do not 
affect green tourism, but the infrastructure, resources, and government 
policies affect green tourism conversely. This research also found that 
the tourism service has not played many roles in realizing the nation's 
competitiveness, and yet the infrastructure, resources, and government 
policies are influential.  
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Introduction 
 
The 2018 data released by the Institute for Management Development (IMD), reports that 
Indonesia experienced a decline in position to level 43 in the World Competitiveness 
Ranking. This is due to a decline in tourism and employment, public finance, and increasing 
concerns about the education system. Data from the United Nations World Tourism 
Organization (UNWTO, 2017), notes that the tourism sector contributes to 10% of the 
world’s GDP, 7% of global trade and  contributes to the tourism sectors.  More than 17 
Development Goals Sustainable/SDG, are managed in an integrated and balanced manner. 
 
Referring to Biggs, D. et al., (2014), tourism was a funding source that is important for 
conservation efforts and increasing tourism income. The most effective factors influenced by 
sustainable developments are facilities and services, providing capital, and effective product 
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marketing to develop entrepreneurship (Hosseinzade, et al., 2018). Furthermore, data from 
the Travel and Tourism Competitiveness Index (TTCI) officially issued by the World 
Economic Forum (WEF) 2017, found that Indonesia's position had risen to 50 and is 
projected to rise into the top 30 positions in the world. Due to this,  the development of the 
tourism sector needs to continue as in  4- or 5-years Indonesia’s tourism industry can match 
nations like Thailand or Malaysia. 
 
Furthermore, the PEW Research Center conveyed data that the fastest growing religion in the 
world is Islam, with more than 1.6 billion people or about 23.4 percent of the total world 
population identifying as Islamic. By 2050, it will increase to 2.8 billion with the majority of 
these individuals coming from the Asia Pacific region. Muslims constitute the majority in 49 
countries in the world and with a total of 209 million Muslims or 87.2 percent of the total 
population, Indonesia is the country with the largest Muslim population. Suid, et al., (2017) 
explored the concepts of Islamic tourism and Islamic attributes because they can be used as a 
basis for targeting market segments of Muslim tourists. Thus, the Muslim travel market 
continues to grow rapidly and will grow steadily to reach US $ 300 billion in 2026, Master 
Card and Crescent rating (2018) in the Global Muslim Travel Index (GMTI). In 2017, there 
are an estimated 131 million Muslim visitor arrivals globally and this is expected to continue 
to grow to 156 million visitors in 2020, representing 10 percent of the tourism travel 
population. 
 
In 2020, it will be estimated that the number of Muslim tourists will increase to 156 million 
tourists and these tourists will represent 11 percent of spending, around US $ 220 billion [see 
Master Card and Crescent rating, 2018 in the Global Muslim Travel Index (GMTI)]. 
Malaysia continues to be at the top of the index for the eighth consecutive year of world halal 
tourism destinations, while Indonesia is still in second place, up one level from 2017 and it is 
projected that in 2019 Indonesia will be ranked first. Mataram city in Indonesia won the 2015 
Best Halal Destination Award and the 2015 Best Halal Honeymoon Award, which became a 
driver to enliven halal tourism potential in various provinces or regions in Indonesia. The 
data of the Halal Travel Indicator (HTI) released that Indonesia is a country that has natural 
beauty, heritage and cultural traditions that are abundant in the world. Meaning that 
Indonesia's main strength was natural tourism (Wibisono, 2017). The green economy is 
aimed to simulate green economic policies in key sectors, including, for example, agriculture, 
energy, industry, tourism, waste, and water (Andrea, 2016). The concept of ecotourism is 
expected to be able to guarantee the distribution of economic benefits to the community and 
local government and to maintain environmental sustainability. 
 
Literature Review 
 
Islamic tourism is a very promising tool because there is a  lot of interest,combined culture 
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andreligious attributes that are often synonymous with halal branding (Kessler, 2015). Halal 
tourism according to Farahani & Henderson, (2009); Jaelani, (2016); Munirah & Nizam, 
(2012); Wuryasti, (2013), is a tourism sector that serves to Islamic holidays, by adjusting to 
the needs and requests from Muslim travellers. Therefore, Islamic tourism is utilised to give 
travellers a journey to contemplate magic and enjoy the beauty of the universe created by 
Allah SWT. Shafaei & Mohamed, (2015) stated that Malaysia has become a popular Islamic 
tourism destination in the world, and has built a halal hub for financial services, Islamic 
tourism and halal. Elaziz & Kurt, (2017); Kamali, (2012) explain the aspects of Islamic 
tourism, related to sharia guidelines, and market developments. The prevailing popular 
culture has changed the religious lifestyle in terms of the perceived modern needs, and the 
perception of religious tourists about holidays as one of the basic needs of life. 
 
Tourism Services / TS 
 
Parasuraman's service quality measurement (1988) developed the Servqual model. Nasrin, et 
al., (2014) describe that mental images have a positive effect on perceived value and 
customer satisfaction, and the value perceived by the customer has a positive effect on 
customer satisfaction and customer satisfaction has a positive impact on behavioural 
intention. Findings by Hefer & Cant, 2014; Tawinunt, et al., (2015) stated that service quality 
and customer relationship management will respond better in the buying needs and habits and 
contribute to management's strategic planning that builds better customer satisfaction 
standards. The needs of Muslim tourists as a whole must be considered as Halal needs are 
rooted into the Muslim lifestyle (Islam, 2013; Putra, et al., 2016). The task of service 
providers is to provide tourism products as well as services that are in line with Islamic 
values, especially Islamic non-physical attributes, significantly affecting customer 
satisfaction only as moderation of religiosity. 
 
Human Resources / HR 
 
HR plays a role in observing, controlling and improving the quality of tourism,  equally as 
important is the community around the tourist area that determines comfort, the satisfaction 
of tourists visiting the tourist area (Setiawan, 2016). Ervina, (2017) concludes that the lack of 
HR capacity in the tourism sector was due to the lack of education and training carried out by 
the regional tourism agency. Tourism requires human capital, practice, and the performance 
of a high-performing human resources department, and individual HR performance, as well 
as the strategic human resources that are specific in each country (Juan, et al.,  2017). 
According to Sedarmayanti, 2014; Warsitaningsih, (2002) the development of tourism human 
resources was related to the development of knowledge about service procedures related to 
the variety of tourism activities. 
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Tourism Infrastructure / TI 
 
Infrastructure improvements will be able to improve the national competitiveness in the 
tourism sector. According to Wibisono, (2017), Indonesia's current weakness due to the lack 
of tourism infrastructure services, namely in terms of readiness in the field of Information 
and Communication Technology (ICT). ICT is an important factor for a country's tourism 
industry, because it is advocated for the tourism industry to rely on the internet network, 
ranging from ticket providers, travel agents, restaurants, and hotels. Murphy, et al., (2018) 
found that the willingness to pay and demographic factors (including age, income, 
nationality, education, etc.) in Fiji emerged from partnerships between local communities and 
the tourism sector. Moyzeova, (2018) assesses the ecosystem services aim at the protection 
and conservation of natural capital and the development of green infrastructure. 
 
Government Policy / GP 
 
The Indonesian Ministry of Tourism created the Halal Tourism Development Acceleration 
Team. In 2016, the Indonesian Sharia Council of the Indonesian Ulama Council (DSN-MUI) 
had issued Decree Number 108 / DSN-MUI / X / 2016 concerning the Guidelines for 
Organizing Sharia-based Tourism. Then followed by the Indonesian Ministry of Tourism 
who issued a Decree of the Indonesian Minister of Tourism KM.40 / OT.001 / 2018 
regarding to the Logo of Tourism Indonesia and the Indonesian Halal Tourism Logo in order 
to support the development of halal tourism in the region. The government of West Nusa 
Tenggara as well has issued the regulation No. 2 of 2016 which focuses on halal tourism. 
Followed by the Governor of West Sumatra who issued a Decree on the Integrated Team of 
the West Sumatra Province Tourism Development Acceleration which consisted of all 
Regional Device Organizations, activists and professionals in the tourism sector. Li & 
Hunter, (2014) involved the community stakeholders to achieve sustainability in heritage 
tourism operations, with a focus on inter-party group collaboration, participatory decision 
making, responsibility, and benefit sharing and building institutional strength structures to 
engage the organizing community. Hieu & Rasovska, (2017) work shows that the role of 
stakeholders in cultural tourism in Vietnam. Hobbs, (2017) states that local inheritance 
elements in the United Arab Emirates can be incorporated into contemporary planning and 
design for social sustainability based on the way of life and preferences of the local people, 
especially in kinship and Islamic values. 
 
Green Tourism / GT 
 
Green economy strategies need to be integrated with international and national development 
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goals (Vaghefi, 2015).  et al.,  (2013) argue that there are doubts about how to create a 
business in innovative green companies among developed and developing countries and how 
the concept of a green economy is understood in the context of sustainable development. 
Chow & Chen, (2012); Widyastuti & Santoso, (2016), explain that the green consumer 
movement was a form of concern for the environment that raises the green market and green 
economy which can be modelled by integrating the dimensions of social, economic and 
environmental development. Ecosystem services provide significant benefits to non-
communities and stakeholders who have the rights to the resources, and to balance the 
relative value of incentives with other tourism revenues. Enviro-preneurial orientation 
positively influences the practice of adopting green supply chains in a nature-based tourism 
management system for long-term sustainability  et al., 2016). The application of a 
competitive concept of ecotourism can preserve spatial planning, maintain coastal tourism 
and aligning policies (Eshoo, 2018; Halim, 2016; Hengky, 2014). 
 
National Competitiveness 
 
Multiculturalism is a function of an effective public policy tool  to improve the 
competitiveness of a nation (Eddy & Metz, 2015). Not only in the case of goods, it is also as 
important in the case of services to predict the rate at which the country will grow (Stojkoski, 
et al.,  2016). The most important competitiveness of the regional tourism industry is having 
and maintaining its competitive dominance in many areas in a sustainable manner (Santos S.F 
& Brandi, 2014; Zilli & Xiao, 2014). Working with Halal principles contributes to the 
competitiveness of hotels and it has the potential to develop tourism and halal services in 
Bangkok (Mansouri, 2014). Boșcoianu, et al., (2015); Costea., et al., (2016) states that overall 
economic competitiveness is based on organizations and tourism institutions. 
 
Method 
 
This study employs Structural Equation Modeling (SEM) with SmartPLS3 software for 
analyzing techniques. SEM is a multivariate technique that combines aspects of multiple 
regression and factor analysis to estimate a series of simultaneous dependency relationships 
(Hair et. al, 1998). According to Hair, et al., (2007), a sample size 5 – 10 times as the 
expected number of model coefficients which is come from the multiplication of 5-10 times 
of the model coefficient with the total of 79 items of research questionnaire consisting of 
tourism destination, tourism services, tourism infrastructure, human resources, government 
policies, and national competitiveness. 
 
Size of Dataset 
 
The unit of analysis in this study is domestic tourism. Samples were taken purposively from 
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as many as 320 domestic tourists who had visited tourist attractions in Bogor, Yogyakarta, 
and Jakarta more than 3 times. To identify the length of time for tourists to visit,  tourists 
were asked in advance how long they are spending at the destination they have chosen to 
visit. Bogor, Yogyakarta, and Jakarta were chosen because the cities are developing the 
concept of halal tourism. In addition to the questionnaire, the next research method was an in-
depth interview with the head of the acceleration of halal tourism in Indonesia, as well as the 
Bogor and Yogyakarta Cultural and Tourism Office. This is done to get a completer and more 
detailed amount of information about the attitudes and actions taken by the government in 
developing halal tourism in Indonesia. Malhotra (2010) states that the Likert scale should use 
a 5-point scale, namely 5 = Strongly agree, 4 = Agree, 3 = Neither agree nor disagree, 2 = 
Disagree, 1 = Strongly disagree. All data was processed to determine the validity and 
reliability of Cronbach's alpha values tested. The alpha coefficient is used as a measurement 
for reliability and Cronbach's alpha with a value greater than 0.8 is accepted and considered 
adequate. The results show that the questions in the research instrument are valid and reliable. 
The type of investigation in this study is descriptive and verification research was used to 
verify between exogenous and endogenous variables. 
 
Research Hypothesis 
 
This research carries out several hypotheses in which the main hypothesis is that tourism 
services, tourism infrastructure, human resources, and government policies all significantly 
influence the national competitiveness through a green tourism framework. 
 
Discussion 
 
Yogyakarta's Tourism potential indeed extraordinary, but in Halal Tourism it is very complex 
and has not fully developed yet. The Yogyakarta Tourism Office helps in structuring the city, 
this is in accordance with the Yogyakarta Tourism Department's vision of wanting to make 
Yogyakarta as the main tourist attraction in Southeast Asia. It will also collaborate with 
Sharia Business Institutions (LBS) for the certifications per of each outlet. The Yogyakarta 
Tourism Office also held the Sapta Pesona Tourism Awareness event, which was an event 
that focused on cleaning -up of tourist destination destinations in Yogyakarta and emphasised 
a socialize of the the importance of service, cleanliness, and beauty in the tourism industry. 
There are several hotels with sharia concepts, namely; Sofyan Inn Unisi Hotel, Namira Hotel, 
Puri Inn Hotel, and Family Hotel. Sharia market opportunities are quite large and can 
increase hotel room occupancy in Yogyakarta. Halal certificates are also needed for 
supporting culinary tourism because the food and beverage products will need to be checked 
from the procurement of raw materials, the manufacturing process and to through to when the 
products are ready for use. Yogyakarta has many other tourist destinations including, both 
natural cultural tourism, shopping tourism, and culinary tourism. The concept of 
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environmentally friendly tourism can fulfill the following four things; referring to energy 
management and greenhouse emissions, wise water consumption wisely, the effective 
management of waste management, and the management of culture and local wisdom. 
Tourism is not only one way to present an area, but it may also able to conserve the 
surrounding environment and help to alleviate poverty in the area. In case tThe role of the 
Yogyakarta government is to be able to combine the environment, sustainable tourism, and 
social affairs. Thus, the Green Growth Vision 2050 formulated by tourism managers 
including hospitality, culinary, local communities, tourism agents, NGOs, environmental 
groups together with the government of DI Yogyakarta can gradually be achieved. Here the 
role of the Yogyakarta government is to develop the potential of an area that can increase 
revenue by providing and improving infrastructure, repairing and expanding facilities, 
promoting and making regulations and policies in providing services to tourists. 
 
The West Java region of the Bogor City is one of the areas that continues to be utilised and 
developed into a halal tourist destination that can attract tourists who are both local and 
international to the area. The focus of work and improvement, especially on Access, 
Communication, Environment, and Services (ACES) are the standard criteria for the Global 
Muslim Travel Index. Where Indonesia was determined as the world's best halal tourism 
destination (halal tourism) in 2019,  surpassing 130 tourist destinations from all over the 
world. In 2016, the city of Bogor was a host for OIC countries. In the same year, Botani 
Square (a mall in the center of Bogor) won the National Halal Tourism competition, and the 
Best Muslim Tourist Friendly Shopping Center, among other awards because it provided a 
designated five-time prayer time for its Muslim guests. Botani Square made the relevant call 
to alert tourists of the prayer session during each prayer time it conducted.  
 
The provincial government of DKI has an exceptional aspect of 3A’s, namely the best 
Attractions, Accessibility, and Amenities, in addition to the infrastructure that is ready and 
qualified for the development of halal tourism, but in terms of halal products, it has not been 
optimized. Various efforts to improve halal tourism services have been made by Tthe DKI 
provincial government, as it has always mobilized hotel and culinary businesses to take care 
of halal certification. The provincial government of DKI is also making pilots for sharia hotel 
projects in the Jakarta Islamic Center (JIC) complex, Koja, and North Jakarta, as is the rise of 
sharia hospitality now in Bangkok, Kuala Lumpur, Seoul, and Tokyo. There are tourist 
attractions that will also be worked on to so they can become the leading halal tourist 
destinations, namely the Old City, Pulau Pulau Thousand Islands, National Monument, and 
Situ Babakan, besides some religious objects that are actually already frequently visited by 
tourists such as the Istiqlal Mosque, and the Sunda Kelapa Great Mosque. 
 
The 320 tourists who were respondents of this study consisted of tourists who had jobs as 
private 26%, students 24%, civil servants 12% and the remaining others work in households, 
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or as entrepreneurs, and etc. The age of tourists  was 20 to 30-year old's at 27%, 40 to 50 year 
old's at 24%, 30-40 year old’s at 23% and others under 20 years and  over 50 years. The 
amount of tourist income was; 37% earned between 5-8 million rupiahs,  and 21% of tourists 
earned between 2-5 million rupiahs and between 8-10 million rupiahs,the others in the study 
earnt under 2 million rupiahs and above 10 million rupiahs. 
 
The hypothesis is tested using a statistical test which was presented in the correlation 
framework between variables. Under the framework, correlation is considered as the 
structural model equation. Table 1 shows that the five suitability measurements attained good 
fit results, namely NNFI, NFI, RFI, and CFI. While the other three conformity measurement 
namely GFI and AGFI attained a marginal fit for the results. Therefore, this model is feasible 
to be employed further.  
 
Table 1: Suitability Size of the Model 
GOF Indicator Size Expected Estimation Results Result  
Absolute Fit Size 
GFI GFI > 0.90 0.88 Marginal Fit 
RMSEA RMSEA < 0.08 0.072 Good Fit 
Fit Incremental Size 
NNFI NNFI > 0.90 0.99 Good Fit 

NFI NFI > 0.90 0.99 Good Fit 
AGFI AGFI > 0.90 0.84 MarginalFit 
RFI RFI > 0.90 0.99 Good Fit 
IFI IFI > 0.90 0.99 Good Fit 
CFI CFI > 0.90 0.99 Good Fit 
 
Source: Data Processing Results, 2018 
 
The structural equation model is producing model as follows: 

               
  
  
 

The equation asserts that tourism services, infrastructures, human resources, and government 
policies contribute 58% for green tourism meanwhile the other 42% of other factors still need 
to be explored further. With the loading factor of 0.58 and t value of 108.37 is greater than 
3.84, this implies that the hypothesis is accepted. Particularly, tourism services do not have an 
effect on green marketing with the loading factor being only 0.09 and t value of 0.57 which 
less than t criteria of 1.96, thus the hypothesis is rejected. It can be concluded that tourism 

GT = 0.092*TS + 0.32*TI + 0.28*HR + 0.27*GP, Errorvar.= 0.42,     R² = 0.58 
            (0.16)        (0.11)        (0.078)       (0.082)       (0.053)             
             0.57           2.99           3.64             3.26        7.98              
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services in Bogor, Yogyakarta, and Jakarta have not applied the concept of green marketing 
completely. Tangibility, empathy, reliability, responsiveness and assurance indicators have 
not been put into the form of facilities, attention, responsibilities and guarantees as well 
toward environmentally friendly of halal tourism services as a description of green tourism. 
Meanwhile, tourism infrastructure does have an effect on green marketing with a loading 
factor of 0.32 and t value of 2.99 which is above the standard criteria, therefore the 
hypothesis is accepted. In line with the human resources, it has an influence on green 
marketing with the loading factor of 0.28 and t value of 3.64 which is greater than 1.96, 
meaning that the hypothesis is accepted. Likewise, the hypothesis of government policy is 
also accepted and has an effect on green marketing which is presented by the attained loading 
factor of 0.27 and t value of 3.26. 
 
The next equation model is as follows: 
 

 
The emerged equation model above shows that tourism services, infrastructure, human 
resources and government policies together with the green tourism contribute 88% while 
other factors only 12% for the national competitiveness represented by the value of loading 
factor 0.88 and 476.22 for the t value which is greater than t criteria of 3.84. Therefore, the 
hypothesis is accepted. In more detail, tourism services do not have any influence on national 
competitiveness because the loading factor and t value are only 0.11 and 0.62 respectively 
smaller than t criteria of 1.96, in which the hypothesis is rejected. This data means that 
tourism services in Bogor, Yogyakarta, and Jakarta as a tourism destination have not been 
effectively encouraged to the realization of national competitiveness.  
 
Tangibility, empathy, reliability, responsiveness and assurance indicators have not been 
brought into the form of facilities, attention, responsibilities and guarantees as well which are 
reliable in order to enhance the national competitiveness compare to other countries. 
Meanwhile, tourism infrastructure does have an effect on green marketing with the loading 
factor of 0.24 and t value of 2.76 which is above the standard criteria, therefore the 
hypothesis is accepted. In line with the human resources, it has an influence on national 
competitiveness with loading factor of 0.21 and t value of 3.50 which is greater than 1.96, 
means that the hypothesis is accepted. Likewise, the hypothesis of government policy is also 
accepted and has an effect on national competitiveness which is presented by the attained 
loading factor of 0.26 and t value of 3.53.  Green tourism has an effect on the improvements 
of the national competitiveness by loading factor of 0.40 and t value of 4.52 which is greater 
than t criteria of 1.96, therefore the hypothesis is accepted. 

NC =  0.11*TS + 0.24*TI + 0.21*HR + 0.26*+GP0.40*GT, Errorvar.= 0.12, R² = 0.88 
            (0.17)        (0.087)       (0.060)    (0.077)    (0.092)                   (0.055)             
             0.62            2.76            3.50        3.53         4.35        2.19               
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Table 2: The Effect of Direct and Indirect on NC through GT 
Effect Direct (D) Indirect (ID) through GT  
TS  NC 0.11 (0.09 x 0.40) = 0.0360 D > ID 
TI   NC 0.24 (0.32 x 0.40) = 0.1280 D > ID 
HR  NC 0.21 (0.28 x 0.40) = 0.1120 D > ID 
GP  NC 0.26 (0.27 x 0.40) = 0.1080 D > ID 
Source: Data Processing Results, 2018 
 
Table 2 shows that there are direct and indirect effects of tourism services toward national 
competitiveness through the green tourism concept. The direct influence as much as 0.11, 
while its counterpart is 0.036. This means that tourism services are not significant in the 
improvement of national competitiveness both direct and indirect effect. Thus, the green 
tourism variable is not a mediating variable. Furthermore, the direct and indirect influences of 
infrastructure tourism show that there is an effect with results of 0.24 and 0.128 respectively 
on national competitiveness. These results describe that infrastructure tourism improves the 
national competitiveness through the green tourism concept, however direct influence is more 
dominant. In summary, national competitiveness will be improved if the infrastructure, 
particularly in the tourism sector is built based on the environmentally oriented the 
framework of green tourism. This argument is supported by Little, et al., (2012), who stated 
that there is an influence of infrastructure tourism on national competitiveness and green 
tourism variable is partially mediating variable. 
 
Furthermore, the results of the subsequent data processing indicate the effect of direct human 
resources on national competitiveness through green tourism is 0.21 and the indirect 
influence is 0.1120. These data show that human resources are capable and able to enhance 
national competitiveness both directly and indirectly through green tourism, however the 
direct effect is more dominant. Therefore, the national competitiveness will be improved if 
human resources is developed through skills development in the context of halal tourism with 
the adoption of green tourism. Moreover, green tourism is a partial mediating variable 
between human resources and national competitiveness. Other results show that the direct 
effect of government policy on national competitiveness is 0.26 while its indirect effect is 
0.108 through green tourism. It means that the government policy positively increases the 
national competitiveness both directly and indirectly through green tourism. However, its 
direct effect is more dominant. Therefore, green tourism is a partial mediating variable 
between government policy and national competitiveness. This result is supported by Little, 
et al., (2012). In sum, national competitiveness will grow even faster if the government policy 
is made to support the green tourism movement. 
 
Conclusion and Recommendation 
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In achieving the number of foreign and domestic tourists and observing the potential for the 
rapid development of the halal tourism industry, DI Yogyakarta is still not optimally working 
on thisto its fullest potential. The development of halal awareness for Muslim tourists, the 
need for family vacation destinations, safe travel, the availability of Muslim friendly services 
and facilities in tourist destinations such as halal food, easy access to worship, and services 
still need to be improved. Although in some of these aspects DI Yogyakarta can be said to 
beis still lacking, but in generalgeneral, DI Yogyakarta have has implemented 
environmentally friendly practices in the concept of green economy. Based on the 
observations, there are several obstacles in its application, namely the lack of consistent 
attitude taken by the management of tourist attractions, the lack of awareness of tourists, the 
lack of socialization, and the assumption that the application of a green economy that is too 
tight will actually hamper business and costly. These constraints need to be overcome with 
the efforts and response of the DI Yogyakarta government that is fast in providing various 
Muslim friendly facilities in tourist destinations, helping to certify halal for restaurant and 
hotel managers, intensifying socialization activities and building commitments, because DI 
Yogyakarta is veryhas great potential in developing halal tourism. Similarly, the city of Bogor 
still needs to increase socialization and build commitment in implementing halal certification 
for tourism managers, with restaurant and hotel facilities. In addition, it also needs to improve 
the skills of tourism actors with training and certification, as well as implementing a halal 
tourism marketing strategy as well asand forming a green tourism team in to implementing 
environmentally friendly tourism. The Provincial Government of Jakarta, with its complete 
infrastructure and facilities, is a pioneer in developing halal tourism. The commitment of the 
government and the management of important tourism destinations in order to maintain 
Indonesia's position is determined as the world's best halal tourism destination in 2019, based 
on the 2019 Global Muslim Travel Index (GMTI) standard that has succeeded in surpassing 
130 destinations from around the world.  
  
This study implies that halal tourism is environmentally friendly and capable to tackle the 
challenges in the increasing competition between countries. Through the excellent services, 
availability of infrastructures, proper human resources, and supporting policies, it will 
encourage broader implementation of green tourism and expected to lead towards sustainable 
development tourism and significantly contribute to the national competitiveness 
internationally. Though, the halal-based sector and environmentally-friendly tourism services 
have not yet become an advantage for the national competitiveness, whereas this tourism 
sector contains massive potential if managed seriously. For example, the development of 
infrastructure supports the acceleration growth of the halal industry, human resources 
improvement is very useful for the labor competition among ASEAN countries therefore it 
will enhance the community’s income, and government support through good policies will 
gain positive participation from local communities. However, this study has limitations in 
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term of the total samples, as well as the research scope but hopefully this study will 
encourage the upcoming researchers to investigate further for broader regions, hence the 
results can be more generalized. It is recommended that variables of ecological knowledge 
and marketing mix strategies are to be considered for this green tourism service discourse. 
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